Language Arts 3
Unit 14: Lesson 1
Worksheet
Your Turn 3

Emotional Appeal

Responses will vary, but should reflect the text. Sample responses follow.

Quotation: “They are pervasive as roaches, as persuasive as the weather.”

Analysis of Emotional Appeals: Linking ads to roaches makes them seem like unwelcome invaders: dirty and disease carrying. Linking them to the weather makes them seem like a powerful force that cannot be resisted. I think the writer wants me to feel repulsed and threatened by pervasive advertising.

Quotation: “The dead, including Marilyn Monroe (Chanel No. 5), Gene Kelly (Gap khakis), and Fred Astaire (Dirt Devil vacuum cleaners), have been hired as pitchmen.”

Analysis of Emotional Appeals: The writer implies that advertisers are desecrating thememories of dead people by reducing popular icons to lowly “pitchmen.” I think the writer wants me to feel offended by advertisers’ use of deceased celebrities.

Quotation: “. . . [A] public that has grown up in a petri dish of ads has grown impatient with any art that defies the easy-access, quick-study esthetic of commercials—that is, anything that’s difficult or ambiguous.”

Analysis of Emotional Appeals: The phrase “petri dish” suggests that the public’s world is small and enclosed and that the public is being nurtured on a “diet” of ads. I think the writer wants me to feel threatened by the control that advertisers exert over the public.

Quotation: “It’s that advertising’s ethos of spin—which makes selling a means and an end— has thoroughly infected everything from politics . . . to TV shows like Entertainment Tonight that try to pass off publicity as information.”

Analysis of Emotional Appeals: The word infected suggests that advertising is a dangerous disease. I think the writer wants me to feel vulnerable to the pervasiveness of advertising.

Your Turn 3: Additional Practice

Emotional Appeal

Responses will vary, but should reflect the text. Sample responses follow.

Quotation: “planting fears into the minds”

Analysis of Emotional Appeals: This wording makes me think that the commercials are very insidious. They seem to have power over my mind that I cannot control.

Quotation: “painful”

Analysis of Emotional Appeals: Describing the alternative as “painful” makes it sound not only undesirable but also potentially damaging.

Quotation: “refreshing breeze”

Analysis of Emotional Appeals: This makes the ad sound very appealing. The phrase “refreshing breeze” has a relaxing quality and a clean, new feeling.

Quotation: “deluged with disasters”

Analysis of Emotional Appeals: This phrase makes me feel overwhelmed by negative PSAs.

Negative ads seem numerous and overpowering (like floods) in this description.
