Language Arts 3
Unit 14: Lesson 5
Worksheet
p.108 ❘ Grammar Link

Proofreading: Fragments

Answers will vary. Sample responses follow.

PA S S A G E A Because the new ad for Fit Fido uses composition effectively, it captures the attention of dog owners who are concerned about their pets’ health. One half of the ad is in black and white, and the other half is in color. Since there is a stark contrast between the two parts of the ad, it appeals both to the consumer’s desire for a healthy pet and to the fear of having a sick one. The half in color shows how an owner wants to see a beloved pet. The dog on this side appears happy and healthy. The half in black and white, however, plays on the dog owner’s fears, as it shows a dog with obvious health problems.

PA S S A G E B The past year’s advertising campaign for Puffy Puffs, which is a popular children’s cereal, effectively uses repetition to attract the target audience. Each commercial follows a similar narrative pattern. An animated bear named Bob plots to steal cereal from a young boy and girl. As soon as Bob gets close to reaching his goal, however, his plans are thwarted. As the ads become familiar, children repeat the campaign’s slogan: “Hey, Bob! Puffy Puffs are for people!” Since the narrative is so familiar to children, they automatically think of Puffy Puffs whenever they see Bob appear on their television screens. The audience for these ads is primarily made up of children younger than ten, who are sometimes unable to distinguish between an animated ad and an animated television show.

